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Instructions : (1) All Questions in Section I carry equal marks.
(2) Attempt any TWO questions in Section I.
(3) Question 5 in Section II is COMPULSORY.

Section — 1

@
. (A) Whatis Marketing ? Explain various core concepts of Mark
(B) What is Marketing‘Research ? Explain the proce

2.  (A) Explain factors influencing consumerbeh
(B) Explain the Consumer Buying

3. (A) Explain the differént

(B) Explain n\ d

cess of Marketing Communication.
e various types of online marketing.

Cing Strategies.
evelopment Process.

4. (A

Section — I1
5. Choose the correct answer : (any five)

(1) Which media is not included in paid media of communication ?
(a) Brochure (b) Newspaper
(¢) Television (d) Magazine
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(2) Any type of sign, symbol, design, picture, logo, or name to identify the product is

(a) Specialization (b) Uniqueness
(c) Attractiveness (d) Branding
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(3) Brand equity arises from the differences in the of consumers.
(a) Education (b) Response
(c) Product (d) Area

(4) At which stage of the product life cycle management has to make the selection
between the large sale or the higher rate of profit ?
(a) Infroduction (b) Growth
(c) Maturity (d) Decline

(5) Which of the following is not a characteristic of service 7 0 \
@

(a) Inseparability (b) Heterogeneity
() Perishability (@) Tangibi iv
(6) Which of the following matter is not incifide W ?
¢

ty
(a) Customer has not to pay. s not refunded.
(¢c) Itis only for produc ) is in written form.

(7) Which vie ' e differentiated pricing ?

(a A t i (b) Location pricing
(c) ﬂ egment pricing (d) Image pricing
h'is not included in the marketing decision regarding the effectiveness of the.

ibution channel ?
(@) Sales area (b) Storage of product
q (¢) Test of product (d) Distribution of product
(9) Which factor is not included to make the services marketing effective ?
(a) Reliability - (b) Price factor
(¢) Customer education (d) Demand and supply of services

(10) Which is not included in the decision to enter the foreign market ?
(a) Export - (b) Direct investment
(¢) Joint venture (d) Transportation
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