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(1)

Instruction : All questions are compulsory. 

  (2) 

Figures to the right indicate marks allotted to each question. 

1. ‘ ’ – 7

‘Markets are changing radically’ – Explain. 

Explain marketing concepts. 

4

Answer in brief : (any two)

What is Supply Chain ? 

What are the four conditions needed for exchange to exist.

What is Transfer ? 

3

Answer in one-two lines only : 

Give an example of Societal Marketing. 

What is Marketing Network ? 

What is E-Commerce ? 
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2. 7

  Describe the factors affecting consumer behaviour. 

  Explain customer’s buying process in detail. 

4

  Answer in brief : (any two)

   What is Target Marketing ? 

   What is Marketing Research ? 

   What is Consumer Behaviour ? 

3

  Answer in one-two lines only : 

   What can be the objectives of competitions ? 

   State the types of Research Designs. 

   State the bases of Market Segmentation. 

3. 7

  Describe the Consumer Adoption Process. 

  Describe Pricing Strategies. 

4

  Answer in brief : (any two)

   State the difference between product line and product mix. 

   What is Line Extension ? 

   State the objectives of Communication. 

44

   What can be the objectives of competitions ?    What can be the objectives of competitions ? 

   State the types of Research Designs.    State the types of Research Designs. 

   State the bases of Market Segmentation.    State the bases of Market Segmentation. 

  Describe the Consumer Adoption Process.   Describe the Consumer Adoption Process. 

  Describe Pricing Strategies.   Describe Pricing Strategies. 

  Answer in brief : (any   Answer in brief : (any 
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3

  Answer in one-two lines only : 

   What is Direct Marketing ? 

   Give an example of Sales Promotion. 

   Give one major difference between Advertising and Publicity. 

4. 7

  How do companies manage their international activities ? 

  Explain classification of services. 

4

  Answer in brief : (any two)

   State the difference between goods and services. 

   State the difference between National Marketing and International Marketing. 

   How do companies tangiblize the intangible ? 

3

  Answer in one-two lines only : 

   What is Physical Evidence ? 

   What is Product Adaptation ? 

   What is Joint Venture ? 

tween Advertising and Publicity. 

  How do companies manage their international activities ? 

two)

   State the difference between goods and services.    State the difference between goods and services. 

   State the difference between Nationa   State the difference between Nationa

   How do companies tangiblize the intangible ?    How do companies tangiblize the intangible ? 

  Answer in   Answer in one-two

   What is Physical Evidence ?    What is Physical Evidence ? 
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5. 14

 Answer in brief : (any seven)

  What is Product Invention ? 

  What is Global Firm ? 

  What is Marketing Plan ? 

  What is Branding ? 

  What are Export Management companies ? 

  What is Primary Data ? 

  What is Relationship Marketing ? 

  What are Channel Levels ? 

  What is Concept Testing ? 

  What is Interactive Marketing ? 

  What is Relationship Marketing ? 

  What are Channel Levels ?   What are Channel Levels ? 

  What is Concept Testing ?   What is Concept Testing ? 

  What is Interactive Marketing ?   What is Interactive Marketing ? 


