Seat No. :

JI-101

June-2022
B.Com., Sem.-II

107 : Marketing Management
(Fundamentals of Marketing Management)

Time : 2 Hours] [Max: Marks : 50

YAARA :

(1) }la-mami 2 (Aot 8. [AeLL-T (40 181) 244 [AeL-IT (10 318Y).
2) [Qewdi-Txiell slehul 2 uAl el QeI KRERUd 8.
(3) [ewi-II (viglasedl ul) Al s3is vlsedl <l

[QewdL -1
. (A) AL vl A1) 244 HSEa1L S1EFEL &l 2A[G1P14 23 onAl. 10
(B) OLWIR HPL A2A g 7 UHMAL. o1onR HBIA HAR 53l [dldw uRowol [ v, 10
2. (A) ‘=D we Al eits B AR Rriss w2l 530 10
B) Bud RuRe Aed 3 ¢ usaraall Bad Al 217 Hbigell Bad Al QA R
QY| $3. 10
3. (A) wes adujs W], aies adiisA A3 s3cl [ARM WRAAH] 2l $3A. 10
(B) olovR (A6 carvl 2A0dl, eionR [Qetoy il AURIAL UERaR 2l 53 10
4.  (A) iRl AW arvaL AN, ool AL dotssiRAHL AUl S 10
(B)  GlovRld el Alds WAL [ AHmel uldeid AUMAR WRAAL A 249 Alds
Lol [d2L el 10
[Qewdl - IO
5, oigfdsedla uA : (S1EUQL W) 10
1. R ugR-L [Asi _ el AAL 6.
(a) el QM yg (b) ollov [Q¥ yg
(c) 20+l uel s34 (d) Guniell A5l R
Jl _01 1 P.T.O.



2. el R, Bad 3 ouq, 2@igfs 244 a0 A Al €251 8.

(a) U= (b) HERa F

(c) MU (d) Guuifl A5y AR
3. A LRI AU SRIAA 8.

(a) Bud RuRel (b)  oiovR HIMR(L

(€) ooR [Qeurd (d) Gurnizll AsyeL 4R
4. AARsA WAL AARRAUA Hovor HERa 2ed

(a) si ®) Bud

() AU (d) BGurnizl AsupL AR
5. MRIGS doiss), [AsiAL dotss], MRl dotss), WSl doissl A A ol 8.

(@) MRUd ®) AswadAs

(€) ML AWM (d) Guaiedl AL AlS
6. usaraall Bud Ul Al AR BHd AuiReuss .

(a) dSaR (b) sl

(c) GlS (d)/ Buauell AsueL 4R
7. {Hld wWdR Bud lld A2a .

(2) AU UseR A RAR YselR (b) & AlHIA WR

(c) %5 RAR YsaR (d) Gyl A5 R
8. Uls oionR, UKL GIOVR AR AR A [AUor-4l R WA yelRd 8.

(a) cNles (b) dxcllldnus

¢) HAdsuAs d)  Guuiell s AR
9. UL WRZLSV A G Uil dAoissl 8.

(a) yell (b) o{lod

(c) Rl (@) GuaiEl A5y R
10/ UCEL ‘W 4l 241 WAL [Qua’ AR yeiBld 8.

(a) ooz M- (b) Bud [uiRel

(€) w31 d) Gyl sy AR

JI-101 2



Seat No. :

JI-101

June-2022
B.Com., Sem.-II
107 : Marketing Management
(Fundamentals of Marketing Management)

Time : 2 Hours] [Max. Marks : S0

Instructions: (1) There are 2 sections in this question paper, Section I (40 marks) and

Section II (10 marks).
(2) Attempt any 2 questions from section I. Section I is compulsory.

(3) Do not change serial order of SectiondI (multiple choice questions)

SECTION -1
1. (A) Define marketing. Explain any two concepts of marketing. 10
(B) Explain market demand and state various factors affecting market demand. 10
2.  (A) Explain the term ‘branding’.‘Discuss policy decision regarding branding strategy. 10
(B) What is pricing ? Discuss in detail Cost-oriented pricing and Demand-oriented
pricing. 10
3. (A) Explain consumer behayiour. Discuss various factors affecting consumer behaviour. 10
(B) Define market segmentation. Discuss in detail bases of market segmentation. 10
4. (A) Define marketing research and discuss stages of marketing research. 10
(B) - Explain about ethical issues in marketing research. Write ethical issues about
behaviour with respondent. 10
SECTION -B -
5. Multiple choice questions (Answer any five) 10
Concept of marketing was developed after ___
(a) First world war (b) Second world war
(¢) During 20™ century (d) None of the above
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2. Product, Price, Promotion and Place are components of

(a) Branding (b) Marketing mix
(c) Advertising (d) None of the above
3. is scope of marketing research.
(a) Pricing (b) Market measurement
(c) Market segmentation (d) None of the above

4.  American marketing association define marketing as
(a) Activity (b) Value
(c) Sales (d) None of the above

5.  Introduction stage, Growth stage, Maturity stage and Decline stage are related to
(a) Advertising | (b) Product life cycle
(¢) Marketing Research (d) None of the above

6.  Cost-oriented pricing considers to determine price.
(@) Cost (b). Profit
(c) Brand (d). All of the above

7.  Marginal cost pricing means : |
(a) Marginal cost and fixed cost (b) Marginal cost only

(c) Fixed cost only (d) None of the above
8.  Local market, urban market and national market are related to _base of market
segmentation.
(a) geographic . (b) demographic
(c) psychographic (d) None of the above
9.  Problem identification is stage of marketing research.
(a) first (b) second
(c) final (d) None of the above

10.° Terms ‘Central tendency’ and ‘Standard Deviation’ are related to
(a) Marketing Research (b) Pricing
(¢) Branding (d) None of the above
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