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1. (a) “Marketing plays an important role in economic development of the country.” -
Discuss. 6
OR
Explain the difference between selling and marketing.
(b) Explain four (Ps) components of marketing. 4
OR
Give a list of the functions of marketing and explain any four functions.
(¢) Explain elements of market demand. 4
OR

Write a note on Full Demand and No Demand.

2. (a) Whatis Branding ? Explain types of Branding with illustrations. 6
OR
Explain difference between advertising and publicity.
(b) Explain objectives of pricing. 4
OR
Discuss advantages of branding to the consumers.
(c) Explain any six limitations of advertising. 4
OR
Explain - Cost oriented pricing.

3. " (a) Discuss briefly economic factors affecting consumer behaviour. 6
OR
Explain — Post purchase behaviour.
(b) State five advantages of market SEgmentation. 4
OR

Explain psychological factors affecting consumer behaviour.
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(c) Discuss cultural factors affecting consumer behaviour. 4
OR
Discuss geographic bases of market segmentation.

4. (a) Whatis marketing research ? Explain the objectives of marketing research. 6
OR
Explain differences between market research and marketing research,
(b) Explain the stages of marketing research. | 4
OR
Give note on the rights of respondents.
(c) Discuss the ethical issues in market research. 4
OR
Discuss limitations of market research.

5.  Answer the following questions in short : (One mark is allotted to each question) 14
(1) “Marketing creates utility.” Discuss.
(2) What is marketing mix ?
(3) Give meaning of latént démand.
(4) What is marking ?
(3) Mention three advantages of branding to traders.
(6) State five factors affecting pricing.
(7) What is advertising media ?
(8) What is consumer behaviour ?
(9) Mention any two limitations of market segmentation.
(10).“Give four names of behaviouristic bases of market segmentation.
(I1) Mention characteristics of ethics.
(12) Mention two advantages of marketing research.
(13) Mention stages of consumer buying decision.
(14) “Itis difficult to think of the world without advertising.” Discuss in brief.
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