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Instructions: (1) Al questions are compulsory.
(2)  Figures to the right indicate marks allotted to each question.
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(A) Discuss functions of marketing.

OR
Discuss factors affecting market demand.

(B) Write a short note : (any one)

— g — i ——— o

(I) Modern Marketing Concept

(2) Negative and unwholesomé demand

(C) E.xplain in short : (any one)
(1) Elements of Marketing Mix
(2) Simulating and Maintenance Marketing

(A) State the importance of Branding.
OR

" State the factors affecting pﬁcing decisions.

" (B). Write a short note : (any one)

(1) Characteristics of Publicity

(2) Importance of pricing decisions.

(C) Explain in short : (any one)
(1) Types of Brand
(2) Disadvantages of Advertisin,
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(A) Explain the stages in the buying decision process,
OR
Explain the advantages of market segmentation.

(B) Write a short note (any one)
(1)  Psychological factors affecting buyer behaviour
(2)  Economic factors affecting buyer behaviour

(C) Discuss in short (a-ny one) -
(1)  Demographic market segmentation.
(2)  Marketing methods for market targeting.

(A) State the procedure of Marketing Research.

OR
Discuss the ethical issues for respondents in marketing research.

(B) Write a short note - (any one)
(1) Limitations of Marketing research.

(2) Differences between market research and marketing research.

(C) Discuss in short - (any one)
(1) Ethical issues for client or SPOnsor.
(2) Duties of marketing research agency.

Answer the followin g qﬁestians in short ; (al}y seven)

(1) State any two differences between selling and marketing.
(2) Explain the Latent Démand with example,

(3) State any four characteristics of ideal Brand.

(4) State any four advantages of Advertising to customers.
(5). ' Mentionthe types of customer with examples.

(6) 'Whatis Market Targeting ?

(7)  State the objectives of marketing research.

(8) What are ethical issues in marketing research 2
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