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"1. (A) Discuss various functions nt‘mnrkcting in short. ' 6
OR
Explain marketing strategies in different market demand situations.

(B) Explain characteristics of marketing, 4
OR
Discuss any four importance of marketing.

(C) Discuss factors affecting marketing demand in short. 4
OR

Explain social marketing concept and production concept.

2. (A) Discuss internal factors affecting pricing decision.. - 6
OR
. Explain objectives of advertisement.
(B} Explain advantages of branding to customers. 4
OR

EXplain various pricing objectives.

(C) Explain advantages of advertisement to manufacturers, 4

OR
Discuss various types of branding.

3. (A) Explain smgcs_in buying decision process. 6
OR | '
Explain demographic base of market segmentations.
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(B)

(C)

(A)

(B)

(€)

Explain psychological factors affecting buyer behaviour.

o OR
Discuss any four advantages of market segmentation.

- Discuss personal factors affecting buyer behaviour.

OR
Write note on selecting five market segments through market targeting.

Explain process of marketing research.
OR :
Explain ethical issues in marketing research from the view point of respondent.

Discuss importance of marketing research.
. OR
Write note on rights of respondents.

Discuss objectives of marketing research.
OR
Short note : Ethical issues for research agency or researcher.

Answer any seven questions.

(1)
(@)
(3)
(4)
()
(6)
(7
(8)
(9)

Define Marketing and Selling.

What is Synchro Marketing ?

What is Remarketing ?

Write any four limitations of Branding.

What is full cost pricing and mark-up Pricing ?

Write any four outdoor advertising media.

Write any four cultural factors affecting Buyer behavior.
Write any two characteristics of Market Segmentation.
Define Market Research and Marketing Research.
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