SeatNo.: 197FY% 9

MI-101
May-2018
B.Com., Sem.-1l

107 : Fundamentals of Marketing Management

Time : 3 Hou.rsl | ~ [Max.‘Marks : 70

JRAAURAL: (1) VOl HERIR QL.
2) oMl olog-L LSS WAL EUL 8.

1. (A) MR R 2zd o) 2 WERL Fsi- R “d” duondl 6
Y| _
. OLoRHUPL 2A 2] 7 GIMRHPIA AR Sl HewdAl LRG0 2l 531
(B) MHisat-L sl el 2Andl 213 d AR sl , 4
2l
Ay el HBRaLAL vae Aol )
(C) HISRaAL Hyu @zl gsHIAHadl. 4
' Yl
ASRICHS (210L) A SUASIRS HPL AHMAL

2. (A) cuFdLedy? Wl 2L Heeardl ARl w53, | 6
Bl P

Baict BafRulel GRai 2vondl.

(B) »t¥ondl : Hbreiall Bua-R.

Ayl
12Ut A URLLG 92 dslad WMo,
(C) QU814 Hesel oy, 4

Y4l

RRUCAL AR Gl 2l 53, -

MI-101 1 P.T.O.



3. (A) LS RS AUUR 5l 2AURLS YWRANL AHMAL
| JUCTI

121 (AU AL 242 AL 4 e, Hesed AHNL.
(B) UHmel : wRIEL ussl-l aduys

Y|

AR [Aetoy -l ad-call 2Rl 22l 5.

(C) S RS VR SRl 21 WRAG 2541 Aol
- O
ALSS AARIS AUR Scll USRS URe0A 250 AUl 53,

4. (A) GMRIA UM 2@ 8, 7 GlonR1A ALerAAL UBAUIAL deiss 1AL AL,

YL
ool sl WRACHE AMAR H2AL (s WL 2] 531,
(B) ol A2, sRigisL uovndl.
U]
| YR (B U] Ml Aol
(C) 2sMLAUALSA : (13 d As)
(1) AHMAL: U AMARAL ABSRL
(2) A Noy-lrais el AlAsdirl usl

5. ellRAAAL M aveoy 24N : (1 o Uld)
(1) su20: tedleydl MPLBE WL URA UMM
2) “NEa sREL e 2lls Qs W 8. — Wnoyd) -
C(3)  MSRAAALRAR IRSIAEL YR, ' '
(@), Bet Al 2R S0l AR YR ga1fdL.
(5) . sl wisle (Aol uBa-u doiss 2 gl
(6) . “nsRId PIRAL HHISRL o991l ey 53¢ HBA 6. — Uoyd). ~
(7). BRI AL RN ooy,
8) R ([Asiruq) e gj ¢ ™
(9) ceuldonmM2dgy <
(10) 2-$ Bud QA 22 2 9

MIi-101



Seat No. :

MI-101

May-2018
B.Com., Sem.-II

107 : Fundamentals of Marketing Management

Time : 3 Hours] . [Max. Marks : 70

Instructions : '(1) Answer to the point.

(2) Figures to the right indicate marks.
1. (A) Whatis Marketing mix ? Explain the four “P’s” of marketing mix. 6
OR

What is Market Demand ? Explain the various important factors affecting market
demand.

(B) Give a list of the functions of marketingand explain any four functions. 4
"OR
Explain social marketing concept.
(C) Explain in short the main chamcteﬁsﬁcs of marketing.
OR
Explain Negative and Unwholesome demand.
2. (A) Whatis Braﬁding ? Discuss the important decisions regarding branding.
| OR
Explain.objectives of pricing.
(B) . Explain Démand-oriented pricing.
OR

Explain the difference between advertising and publicity.
(C) State the importance of branding.

OR

Discuss four objectives of Advertisement.
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3. (A) Explain the Economic factors affecting consumer behaviour. . 6
OR

Explain the meaning and importance of market segmentation.

(B) Explain - Post purchase behaviour. - | 4
OR
Discuss Behaviouristic bases of market segmentation.
(C) Explain personal factors affecting consumer behaviour. 4
OR

Discuss briefly psychological factors affecting consumer behaviour.

4. (A) What is marketing research ? Explain the stages of marketing research process. | 6
OR
Discuss the ethical issues for respondents in marketing research.
(B) Explain the scope of marketing research. 4
OR

Explain importance of marketing research.
(C) Discuss in short : (ﬁﬁy one) | 4

(1)  Explain the rightsof respondents.
(2) Ethical issues for research Agency;

5.  Answer the following in short : (any seven)

P4

(1) Explain the gradually falling Demand with example.

(2) “Marketing makes economic development of cnuntry — Explain

(3)  Mention four limitations of advertising.

(4) State four factor affecting pricing.

(5) Mention Stages of cansumer buying decision. |

(6) ‘It is difficult to think of the Business world without advertlsmg Explam

. (7).« Mention Gb_]ECtl"u"ES of marketing research.
(8) * What is advertising 2

. (9) What is market Targeting ?
(10) What is sealed-bid (tender) pricing ?
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