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Instruction :  Figures to the right indicate marks allotted to each question,
1.  Discuss the various components of customer relationship management p 1
_ OR
(A) Discuss the characteristics of services. - 7
(B) Discuss the benefits of customer relationship manageme 7
2. Describe the main activities of retailing. 14
OR
(A) What is retailing ? Discuss the chara ¢
(B) Discuss the spread of retail chains i 7
3.  Discuss the demngraphi'd p a ses of rural market segmentation. 14
R
(A) Discuss the pr tegies in rural area. 7
(B) Describe th tion @f communication media mix in rural market. T
4. Discusso es of case study and explain SWOT analysis of Gujarat State Tourism
en oration Limited (GSTDC). 14
OR
e various criteria for developing case study. 7
Describe the importance of case study. 7
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5. Attempt any seven questions : | | 14
(1) What is Marketing of services ?
(2) Give the meaning of customer lifetime value.
(3) State any four names of retail chain in discount format.

(4) Explain margin free distribution channel. ‘

(5) Discuss any two characteristics of rural customers. | ’

(6) What is rural market segmentation ? |
(7) Explain any two problems of physical distribution in rural -

(8) What was the purpose behind the establishment of R &

(9) Give the meaning of case study.

(10) Explain any two special issues in rural 1 ommunication.
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(11) Give the meaning of customer




