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Explain the factors affecting marketing of services.
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Instruction :  Write answers to the point.
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‘In Customer Relation Management P
important.” — Explain.

Lo () At 1o »iuz sadl wReon aal,
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er database 15 the most

(61) ALLS Adl™ MUl Hie Gualdim
Explain in brief var’r‘ et

gl gsMi el 4
asuring customer satisfaction.
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Write note on er Relation Management’s conceptual concepts.

glds Adlalg Auat. 3
: Managing Product Support Services.

44aVOR
- Aal HiEeat usiRl.

rite note : Types of Service Marketing.

2. (») dauel [y ugladl dsui vl 6
Explain the various activities of retailing.
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“In }‘etail business to increase profitability, it is essential to measure its
efficiency.” Discuss the statement in the context of retail and explain retail sales

efﬁciency measure.

(%0 MRdui ges duir-l Bali R Alu avil. "\

Write short note on Retailing in India.
AYA/OR
MURAML Udglew qoy ABas ges duuetszl B ufsdl »ul.

Give the details of main global retailers entered in India.

(8)  MURAML 925 dauel sl Alus FsiH 24 6. 14 4
< ‘Retail chains in India has remarkably developed 1 In lain.
2AYA/OR
Al [y »1s gl 2smi anend
Explain the various eight activities of
3.0 (2 wHlel wisleorl 2 v e un 6
Give the meaning and si an ural marketing.
—"
atMler Hisleat YLAS AL e,
Explain the | marketing.
(61) Ul aadl [auns ouotdiAl gzt [aoullsrel gsui weual, 4
Rural Market Segmentation from Demographic view point.
2A144/OR

L oozl el olls [@dzel Hedl sdull AHAAl.

xplain channels of physical distribution of goods in Rural Market.

(5) ~iig avil : ardlel Rl AledlRHArR Buadl uaiell.

Write note on — Selection of Communication Mix In Rural Area.

2§UY4UVOR

NJ-112 2



(4)

5.
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What is case study ? Explain its objectives,

AYAWOR
54 28 Rsaaqy sy UL daldl Wl quedl.

Write down essential factors for developing case study.

54 R0 28RS artaat B woledls Bugicl el
Write down guiding principles to make case stud y elfective.
2UYAVOR

S 24l quletall aeyal.

Explain the limitations of case study methods.
¥l2 (SWAT) [Qsdyel sid sdaiy ? @

What is SWAT analysis ? Explai
AUYYVOR
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Write down any eig s of casc study.
|

2L : 14
ing question briefly :
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the types of product supplementary services.

Qo] [Adrel 54 sl sday ?

What is margin free chain ?
(3)  “SloR 5. ol APy oMl 3l Fld uda sul 2

How did Dabur Co. enter in rural market ?
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How customer complaint rate is measured ?
(5) A% Ul Al Au@sn-L sa siRel © ?
‘What are the causes of underdevelopment of Gujarat Tourism ?
(6) dael sl Geute st 3l A Hual 2 &
How you will measure salesman’s productivity ? ' \
(7)  Alss WAedlld He 56 ouoidl-l 203 sl wsi ?
How significance of customer selection can be found out ?
(8) 3{l4l (RUDI) 2etu-t su1 Geaell s »udl 2 (

For which objectives RUDI is established ?

(9) FMCG [axqdlszul 53l
Give the full form of FMCG.
(10) AlLs A AALAA S1A5HAL 521 Hou AR

What are the four components of Cu r agement Programme ?

(11) Wl detal Ay o2nHl 54

7
S reach the Rural area ?
4 qy ?
y?

2l dore [ad Muledl 2uul.

How does the product of ¢
(12) adt (4d (Hulzel
What 1s common
(13) ™Rdly 925
Give de

labels of retailers in India.

1R AT Sl AR YR Feal.

(14) AL+l

four factors affecting the Rural Communication.
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