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1. (a) Explain the marketing mix in service marketing. 6
OR

Describe in short the various types of services,

(b) - Discuss the factors behind the rapid growth of services in Indi. ‘ .4
OR

Discuss the specific characteristics of services.

(c) - Explain the difference between customer selection and order selection. - 4

OR

Discuss in short any two methods of measuring customer’s satisfaction.

2. (a) Explain in short the main activities of retailing, 6
OR

Give the meaning of retaiiing and discuss its characteristics.

@ Explaiil any four forms of modern retailing. 4
| OR
Write a note on Hawkers as the chain of retailing,

‘(¢) Explain the causes of spread of shopping malls in India. 4
b oRI * |
. Explain the pbsition of retailing in India,
Ens o



3. “(a) Discuss the specific characteristics of rural consumers.
_ OR a o gt |
Write short note on Product Pricing in rural market.
~ (b) Explain the drivers of rural market.

- "OR |
Describe the distribution channels in rural market.

(c) Explain the specific characteristics of rural salesmen.

OR
Discuss the Geographical segmentation of rural market.

(@) Define the meaning of case study and discuss its characteristics

_ OR
Write note on stages of case study.

(b) Explain in short SWOT analysis.
OR
Discuss the limitations of case study.

(c) Discuss the various types of tourism in Gujarat.
OR |
Explain, how ¢an we make case study more effective.

5. Answer.in short :(any seven)
(1)< Give any four examples of traditional services.

(2) Give the definition of service.

(3). Whatds customer lifetime value ?
(4) State any two bases of measuring efficiency of retailing.

(5) Give the meaning of margin free distribution channel.

(6) State any four communication media which are useful in rural market.
(7) Whatis PDS and NGOS ?
(8) State any two ratio of profit and ioss account.

- (9) State any two benefits of case study.
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