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Instruction : Figures to right indicate marks allotted to each question.

1.  What is Service Marketing ? Explain various factors affectingmarketing of services. 14

OR
. (A) Explain various types of Service Marketing. ) 7
(B) Discuss the benefits of Customer Relationship Management. 7
2.  Describe the main activities of Retailing. 14
OR
2. (A) Explain the measures of determining efficiency of retailing. 7
(B) Discuss the spread of retail chains in India. 7
3. EXplain various factors affecting to rural communication. | 14
“OR
3. (A) Discuss the Product Strategies in rural area. 7
(B) Explain the main drives of rural marketing. 7

4. Discussthe objectives of Case Study and SWOT Analysis of Gujarat State Tourism

Development Corporation Ltd. (GSTDC). 14

OR
4. (A) Explain how can we make Case Study more effective. 7
(B) Describe the importance of Case Study. 7
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5.  Attempt any seven questions in brief': 14
(1)  Write any two components of CRM programme,
(2) What is customer lifeline value ? '

(3) State any four names of retail chain in discount format.

(4) Explain margin free distribution channel.

(5) Explain the full form of “ACRM".

(6) What is rural market segmentation ?

(7) What was the purpose behind the establishment of “RUDI”
(8) Give examples of two existing FMCG companies in India.
(9) Explain any two special issues in rural marketing com
(10) What is rural marketing environment ?
(11) What is meaning of “Departmental Stor

(12) What is the meaning of PDS and ?
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