Seat No. :

AS-103

April-2024
B.Com., Sem.-II

Minor-DSC-M-MDE-123 : Management in Digital Environment
Time : 2 Hours] [Max. Marks : 50

JRAARAL: (1) ol oy W) 521t B.
(2) MRl GUYAL A5 WALl EUR B.

L g2z 2A2q g ? S22l g1u6L 2R Mgl ol 53 10
YL
. Rbvee wiERaAl Ggeta 24 Qs Adiondl. 10
2. Rwe B HERL S22 HER AL 21 23N 3 AR 24600 S 7 2wl 53, 10
Yl
2. ARREAHBRA Y S ¢ drtl M dRlH 531, 10
3. sl AL Y B ? WS 24 WRILS <122 gl AHAAL. 10
A{Yd
3. el MUl 2 AL, dib USRI Al 53 10
4. GURAHI S-51HAAL Zaldl Al 10
Yl
4. -5 Hed A BRRl Aondl. 10
5. AR [Asey YRie 314 gR12ll cvll : (1230l s1weL10) 10
(1) &2Rdz R A AU A2 UM SRl 12 AR A 524 D25 EAL Bl 24 & 9
(a) SMTP (b) HTTP
(). FTP (d) UDP
(2)7, st el 3 2=y Bgmd 1A REveet MERari SEO- Mevet Rl ey ¢
(a) 1990 (b) 2000
(c) 2010 (d) 2020
(3)" 5% Ul ARIUSAL ML 2 FUiAROL [AFAUEL YR YA B[Rt 53 B 9
(a) Bl (b) 20€l
(c) P VUG5 (d) AR

AS-103 [ P.T.O.



122 M2 © ol bt sxAlAlL MRl
(4) 59 Y QuRiusalA W HBuUL MR MR M2 Al Mzl o

AN B ¢ ,
@) Rwll (b) W6
© R (d) il

(5) SRR WU W vl BB szl Wiz melld O
(@) s A2aBaL (b) 2122 IR AR

() 22 g R0 ARaL (d) &l AL . A
QRIS wris 3 RRA 5@ 22l YouTube YR el ol HDL &

IRAA YR MR AL I 52 UeE DRI S 7

(a) Qe (b) AR
(c) sl (d) 5dR
(7) O NSRAAAHL BRI Attt WS e 12l L 6 ¢
(a) 232 A AR () ). Ag. 2 H Y
(c) oll2Al 2 QAR (d)  Segiulsd 2 AL
(8) 5% ‘A2l AHI~4 | “AdSense” U0E WA AsNAL S 9
(a) Yy (b) ZUOYS
(c) W& (d) SWELUH
(9) “<cllPPL” UoeAl AL 3 6
(a) [Qoia vcllbiy (b)  dldy olBBL
¢) <R eclbl (d) 2 odlBidL

(10) AU HER cqru bAoA 51016 9
(@) NSRAdsARA 2 A ={AL (b)  2UAUBIS 27 A8
€) WRIEAR A dRURISARAD.  (d)  USLASL 2R QURRA

(11) S-s1H={41, B2CAL AL Y S ¢

(a) [Csdu-g-5u (b) [GsAu-2-avul

(c) [OAu-2-5ul (d) [ARdu-2-523R
(12) &-51HY oA 3] 6 ¢

(@) o8]y s1q (b) g2 51Hal

(¢) . B[ E S1Hd (d) das2lAs s1Had




Seat No,

AS-103

April-2024
B;Com-, Sem--ll

Minor-DSC-M-MDE-123 : Management in Digital Environment

rime : 2 Hours] [Max. Marks : 50

Instructions : (1) All questions are compulsory.
(2) Figures in the right side indicate marks of question.

| What do you mean by internet ? Describe the advantages and limitations of internet. 10

OR
|, Explain the origin and development of digital marketing. 10

!J

How social media marketing is different from other forms of internet marketing ?

Discuss. 10

OR
What is Viral Marketing ? Describe its importance. 10

to

3. What do you mean by Advertisement 2 Bring out the difference between

Advertisement and Publicity. 10
OR
3.  What do you mean by Online Advertising ? Describe its types. 10
4.  Describe E-Commerce Scenario in India. 10
OR
4.  Explain the importance and objectives of E-Commerce. 10
5.  Attempt any.ten out of twelve MCQ'’s : 10
(1) Whieh protocol is commonly used for sending and receiving emails over the
Internet ?
(a)  SMTP (b) HTTP
() FTE (d) UDP

(2) %ich decade saw the emergence of search engines and importance of SEO in
digital marketing ?
(a) 1990s (b) 2000s
(c) 2010s (d)  2020s
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(3) Which tool focusses on user engagement and conversion analytics 7

(a) Kissmetrics (b) Tableau
(¢) Google Analytics (d) SEMrush
(4)  Which feature allows the users to express their appreciation for posts on social
media ?
(a) Comments (b) Likes
(¢) Shares (d) Direct messages
(5) Instagram is primarily known for its focuson
(a) Professional networking (b) Photo and video sharing

(¢) Short form video sharing  (d) Ephemeral messaging
(6) What term is commonly used for the list of videos a user has marked s favouriie
or wants to watch later on YouTube ?

(a) Playlist (b) Watchlist
(¢) Archive (d) Queuc
(7)  What are the primary visual elements used in banner ads ?
(a) Text and audio (b) GIFs and memes
(¢) Images and videos (d) Infographies@and charts
(8) Which platform is commonly associated with the term “AdSense™ 7
(a) YouTube (b) ' Faccbook
(¢) Google (d) Instagram
(9) What does the term “vlogging™ stand for ?
(a) Visual blogging (b)" Voice blogging
(¢) Video blogging (d) Virtual blogging

(10) Who are the participants in an.affiliate marketing arrangement ?
(@) Advertisers and Agencics  (b)  Affiliates and Customers

(¢) Buyer and Sellers (d) Publishers and Merchants
(11) In e-commeree, what does B2C stand for ?

(a) Business-to-Cash (b) Business-to-Competition

(¢) Business-to-Company (d) Business-to-Customer
(12) What does the term e-commerce stand for ?

(a) Effective Commerce (b) Efficient Commerce

(c) - Exponential Commerce (d) Electronic Commerce
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