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. What is Business Economics ? Explain the objectives of business firm. @ 14
OR
1. (A) Explain the limitations of the Price Mechanism. 7
1. (B) Explain the circular flow of income-expenditure with figure. 7
2.  Explain the law of demand on basis of diminishing marginal utility. 14
OR
2.  Explain the law of variable proportion production function with figure. 14

3. Explain the commodity price determination under perfect competition market with

figure. 14
OR
3. Explain the concept of price leadership model in oligopoly and describe the types of
price leadership. 14
4. Explainin detail the Price Skimming. 14
OR .
4. Explain in detail the multiple product pricing. 14
S
5.  Answer the Multiple Choice Questions : (Any 7 out of 12) @) 14
(1) Which sector has the highest contribution in the present India’s GDP ?
(a) Primary (b) Service
(c) Industries (d) None
(2) How is the graph of supply of firm’s stock in Micro Economics ?
(a) Negative slope (b) Positive slope
(c) Parallel to Horizontal line (d) - Parallel to vertical line
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(3) Who has taken three concepts like net national production, income distribution
and net national expenditure nto account ?
(@) Pigou (b) Fisher
(¢) United Nations Publications (d) Marshall

(4) If firm doesn’t try to increase the sale consciously then, which type of forecasting
assumed as the old trend 1s continued ?

(a) - Defunct (b) Indifferent
(¢) Active (d) Zero
(§) At which level of production the average cost is minimum ?
(@) MC<AC (b) MC>AC
(¢) MC=AC | (d MC=TC
(6) What will be the change in demand of Giffen goods with a fall in price ?
(a) Increases (b) Decreases
(¢) Zero (d) None of the given
(7) Which market has special feature of product differentiation ?
(a) Monopoly (b) Perfect competition
(c) Monopolistic competition (d) Oligopoly

(8) From the following in which circumstances, price discrimination is possible ?
(a) Resale impossible
(b) Perfect competition
(¢) Imperfect competition
(d) Imperfect competition & Resale impossible

(9) Which Economuist has presented the concept of kinked demand curve of oligopoly ?

(a) Prof. Kumnot (b) Prof. Boumal
(c) Prof. Hall & Hitch (d) Prof. Edgeworth
(10) In which situation marginal cost pricing is useful ?
(a) Longrun (b) Unused capacity
(¢) /Shortrun (d) - Short run + unused capacity

(11) Market penetration pricing strategy can be adopted when
(a) Lower price stimulates market growth
(b) Market is highly price sensitive
(c) Both(a)and(b) -
(d) None of the given

(12) Who are included in full cost pricing ?

(a) AVC (b) Profit margin
(¢) AFC (d) All of the given
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