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1. Briefly discuss any ONE of the following : 10
(1) Types of Marketing
(2) Marketing Communication Process
(3) Developing Marketing Communication Programme

2.  Briefly discuss any ONE of the following : 10
(1) Communication Channels of Digital Marketing
(2) Digital Marketing Strategies
(3) | (Eéncept of Di g1tal Ma;'ketij_lé

3. Choose the correct option : (Any Five) 3
¢)) Marketing has an element of surprise.
(a) Affliate (b) Influencer
(c) Social Media (d) Dipital

(2) _ELM stands for
(a) = English Leaming Method
(b) Enhanced Learning Model

(c) = Elaboration Likelihood Model
(d) Elaboration Lonely Method

(3) is known as the ‘Father of Modern Marketing’.
(a) Steve Jobs (b) Warren Buffet
(c) Robert Mathew (d) Philip Kotler
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(4)

(5)

(6)

(7)

(8)

(% not a part of four P's of modern marketing.

(n) Pegple (b) Product

(¢) Place (d) Price

Digital Markcting is known as Marketing.
(a) Door-to-door (b) Traditional
() Internct (d) Conventional

The full form of ROI in marketing is
(a) Return On Interest (b) Return On Investment

(c) Refund On Income (d) Return On Information

is not a channel of Digital Marketing.

(@) E-Mail () Social Media
(c) Search Engine (d) Hoarding

ABM in Digital Marketing stands for
(a) Amount Based Model
(b) Account Based Model .
(c) Annuity Based Marketing
(d) Average Based Marketing




